
From November 17 to 21, 2021, Data for Progress conducted a survey of 1,253 likely voters nationally using web panel
respondents. The sample was weighted to be representative of likely voters by age, gender, education, race, and voting
history. The survey was conducted in English. The margin of error is ±3 percentage points.

N=1,253 unless otherwise specified. Some values may not add up to 100 due to rounding.

[1]  When thinking about the upcoming year, which of the
following potential economic events are you most
concerned about?
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D I R

Unemployment will remain high 8% 9% 6% 8%

Inflation will increase 47 32 53 57

Interest rates will increase 5 8 1 4

Stock prices will fall 5 5 3 7

Wages will not increase enough to
keep up with inflation 27 33 30 20

Other 2 3 2 2

None of these 4 8 4 1

Don't know 2 3 1 2

[2]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— Gas
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D I R

I am paying a lot more 64% 49% 62% 81%

I am paying a little more 24 33 25 13

I am paying about the same 6 10 6 3

Don't know 6 9 6 2

[3]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— Groceries and food
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D I R

I am paying a lot more 56% 44% 50% 71%

I am paying a little more 35 44 43 23

I am paying about the same 7 10 6 5

Don't know 1 2 1 1

[4]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— General household bills, such as electricity or heating bills
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D I R

I am paying a lot more 32% 24% 27% 43%

I am paying a little more 44 47 50 38

I am paying about the same 21 24 20 17

Don't know 4 6 3 2

[5]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— Cars or car payments
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D I R

I am paying a lot more 15% 10% 10% 22%

I am paying a little more 15 17 16 13

I am paying about the same 42 45 41 40

Don't know 28 28 33 25
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[6]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— Housing costs
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D I R

I am paying a lot more 24% 20% 22% 30%

I am paying a little more 30 37 29 23

I am paying about the same 36 34 38 37

Don't know 10 10 10 10

[7]  In the last year, have you experienced increasing prices
for the following goods? That is, are you paying a lot more, a
little more, or about the same?

— Household appliances such as refrigerators, furniture, or
washing machines
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D I R

I am paying a lot more 22% 17% 17% 29%

I am paying a little more 25 29 23 21

I am paying about the same 20 23 21 17

Don't know 33 31 38 32

[8]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing gas prices
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D I R

Very concerned 68% 49% 68% 87

Somewhat concerned 21 32 25 8

Not very concerned 6 10 5 4

Not at all concerned 3 6 2 1

Don't know 2 3 1 1

CONCERNED (TOTAL) 89% 81% 93% 95

NOT CONCERNED (TOTAL) 9 16 7 5

CONCERNED (NET) +80 +65 +86 +90

[9]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing food prices
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D I R

Very concerned 73% 61% 73% 84

Somewhat concerned 19 25 23 10

Not very concerned 5 9 2 4

Not at all concerned 2 4 1 0

Don't know 1 2 0 1

CONCERNED (TOTAL) 92% 86% 96% 94

NOT CONCERNED (TOTAL) 7 13 3 4

CONCERNED (NET) +85 +73 +93 +90

[10]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing household bills, such as electricity or heating
bills
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Very concerned 62% 48% 66% 72

Somewhat concerned 28 39 26 20

Not very concerned 7 7 6 6

Not at all concerned 2 4 2 1

Don't know 1 2 0 1

CONCERNED (TOTAL) 90% 87% 92% 92

NOT CONCERNED (TOTAL) 9 11 8 7

CONCERNED (NET) +81 +76 +84 +85
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[11]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing prices of cars
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D I R

Very concerned 35% 27% 30% 47

Somewhat concerned 33 33 37 29

Not very concerned 20 24 22 15

Not at all concerned 7 10 5 5

Don't know 5 6 5 4

CONCERNED (TOTAL) 68% 60% 67% 76

NOT CONCERNED (TOTAL) 27 34 27 20

CONCERNED (NET) +41 +26 +40 +56

[12]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing costs of housing
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D I R

Very concerned 49% 45% 48% 54

Somewhat concerned 28 33 30 22

Not very concerned 12 11 11 13

Not at all concerned 6 7 7 6

Don't know 4 3 5 5

CONCERNED (TOTAL) 77% 78% 78% 76

NOT CONCERNED (TOTAL) 18 18 18 19

CONCERNED (NET) +59 +60 +60 +57

[13]  When thinking about the prices of goods and services
you buy, how concerned or unconcerned are you about the
following?

— Increasing prices of household goods, such as
refrigerators, furniture, or washing machines
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. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

D I R

Very concerned 39% 29% 34% 51

Somewhat concerned 38 41 41 32

Not very concerned 15 18 15 12

Not at all concerned 5 8 4 2

Don't know 4 4 7 3

CONCERNED (TOTAL) 77% 70% 75% 83

NOT CONCERNED (TOTAL) 20 26 19 14

CONCERNED (NET) +57 +44 +56 +69

[14]  When thinking about the prices of goods and services
you buy, which of the following are you most concerned
about? Please select one.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

D I R

Increasing gas prices 21% 13% 19% 30%

Increasing food prices 42 41 45 41

Increasing household bills, such as
electricity or heating bills 18 18 21 16

Increasing prices of cars 1 1 1 1

Increasing costs of housing 10 16 8 5

Increasing prices of household
goods, such as refrigerators,
furniture, or washing machines 3 3 2 3

Other 1 1 2 2

None of these 3 4 2 1

Don't know 1 2 1 1
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