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Most Voters Consume a “Moderate Amount” of News

Over the course of the election, when we asked voters how much attention 

they paid to political news, we’d find a breakdown similar to this:

A great deal – 23%
A lot – 22%

A moderate amount – 34% 
A little – 16%

None at all – 5%



Democrats Are Losing Voters Who Don’t Follow Politics

Voters who consume little 
or no political news 
preferred Trump over 
Harris by significant 
margins.

These voters are more 
likely to identify as 
Independent and are 
more female, younger, 
and less educated than 
likely voters overall.



Voters Who Don’t Follow Politics Prefer Nontraditional Outlets

The least engaged voters 
are spending their time on 
social media platforms like 
YouTube and Facebook, 
not on cable news or The 
New York Times.

These voters are more 
likely to be swing voters 
and/or lower propensity 
voters.



Beyond TV, Social Media Is a Major Source of News for Voters



Diving Deeper into TV News, Social Media, and Podcast Consumption

➔ At least 40% of voters who watch national TV news watch NBC, ABC, 
Fox, and CBS. 

➔ A majority of voters who get news from social media use Facebook 
and YouTube the most, and around 1 in 4 get news from TikTok, 
Instagram, and Twitter/X.

➔ Those who get news from podcasts listen to news, true crime, 
comedy, sports.

➔ Voters under 45 are much more likely than voters over 45 to primarily 
get political news from sources focused on other topics — such as 
entertainment or comedy — that occasionally include news or politics.



Younger Voters Receive a Higher Share of Political News From Social Media



News Engagement Diverges Among Gender, Age, and Education Levels

Men, older voters, and 
college-educated voters 
are more likely to 
actively seek out news 
than women, younger 
voters, and non-college 
educated voters



Republicans Rely More on Independent Sources Online

Among voters who get 
political news from 
social media, 
Republicans favor 
independent sources, 
like influencers and 
online show hosts, more 
than Democrats. 

Additionally, nearly half of voters overall (46%) frequently get political news from sources 
that primarily focus on other topics like entertainment, comedy, or interviews.



Republicans + Swing Voters Do Not Trust Either Form of Media

Trust in news is low 
for both traditional 
and social media. 

Trust in traditional 
media is lowest 
among 
Republicans and 
swing voters.



Voters Have Been Hearing the Most About Tariffs

Despite major 
headlines about 
Signalgate and 
DOGE, tariffs broke 
through in a much 
larger way.



Voters Are Still Hearing the Most About Tariffs

Tariffs continue to 
be a top story, while 
the GOP budget bill 
has yet to break 
through.



Voters Most Want to Hear From Knowledgeable Experts

Republicans 
especially want to 
see people who 
share their values

Democrats and 
swing voters want 
to see people who 
are knowledgeable



Voters Are Interested in Hearing From Members of Congress Directly



Key Takeaways

➔ Kamala Harris badly lost voters who don't pay much attention to political news, and won those who 
pay a lot of attention.

➔ Swing voters get their news from nontraditional sources. To reach them, we need to meet them 
where they are.

➔ A majority of voters who get current political news from social media specifically point to YouTube and 
Facebook. 

➔ Younger voters are more likely to get political news from sources that focus on topics like 
entertainment or comedy and only occasionally include news or politics.

➔ A strong majority of voters want to receive current political news from friends and family (72%) and 
members of Congress (61%) — ranking above news anchors and academics.
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