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Most Voters Consume a “Moderate Amount” of News

Over the course of the election, when we asked voters how much attention

they paid to political news, we’d find a breakdown similar to this:

A great deal — 23%
A lot — 22%
A moderate amount — 34%
A little — 16%
None at all — 5%
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Democrats Are Losing Voters Who Don’t Follow Politics

Voters who consume little Support for Harris Decreases as News Consumption
" Decreases
or no political news . . .
If the November 2024 election for U.S. president was being held tomorrow, and these were the
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A lot RJeFA 50 47 3
more female, younger, ° '
A moderate amount R:GHA 46 49 -3

and less educated than Alitie P 47 49 -7
likely voters overall. None at all [EE 32 51 -19

o
N
a
a
Q
<
(63

100

Oct 5-Nov 3, 2024 pooled surveys of 13,404 interviews of likely voters [ﬂﬂ DATA FOR PROGRESS



The least engaged voters
are spending their time on
social media platforms like
YouTube and Facebook,
not on cable news or The
New York Times.

These voters are more
likely to be swing voters
and/or lower propensity
voters.

Voters Who Don’t Follow Politics Prefer Nontraditional Outlets

Please click all of the following that you have engaged with in the past week. If you're unsure,

please DO NOT click it.

(Only options selected by at least 10% of all respondents are shown below)

_—————
All likely voters

YouTube

Facebook

Instagram

TikTok

X (formerly Twitter)

Reddit

Broadcast news like ABC, CBS,
or NBC

Local television news
Fox News

CNN

MSNBC

New York Times

October 11-27, 2024 survey with 6,053 re:
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Beyond TV, Social Media Is a Major Source of News for Voters

In the past seven days, how often did you get news about politics or government from each of the following?

Every day this week A few times this week Not at all this week
All Likely Voters

Traditional television (cable, broadcast, or local news) By

Social media (e.g., Facebook, Instagram, TikTok, X) e}V

Search engines (e.g., Google, Bing) r¥¥A

Online video platforms (e.g., YouTube, Rumble, or

streaming news clips) 20%

I
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News websites or news apps (e.g., nytimes.com, Apple

News) 18%
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Live radio (AM/FM or satellite) [KkFA 20%

Print publications (physical newspapers or magazines) 34 12%

8%

Podcasts (shows or episodes you listen to on Spotify or

Apple Podcasts) 64%

Al tools (e.g. ChatGPT, Gemini) g/ 69%
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May 9-13, 2025 survey of 1,318 U.S. likely voters @l DATA FOR PROGRESS



Diving Deeper into TV News, Social Media, and Podcast Consumption

=> At least 40% of voters who watch national TV news watch NBC, ABC, Qﬂ!k
Fox, and CBS. NBC

[ eces
=> A majority of voters who get news from social media use Facebook S
and YouTube the most, and around 1in 4 get news from TikTok, ﬂ (> ]
YouTube

Instagram, and Twitter/X.

asts g
Top Podcasts

=> Those who get news from podcasts listen to news, true crime,
comedy, sports. P

=> Voters under 45 are much more likely than voters over 45 to primarily
get political news from sources focused on other topics — such as
entertainment or comedy — that occasionally include news or politics.
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Younger Voters Receive a Higher Share of Political News From Social Media

In the past seven days, how often did you get news about politics or government from each of the following?

Under 45 45+

Survey respondents who selected: Every day or a few times a week

Traditional television (cable, broadcast, or local news) @ 66%
Live radio (AM/FM or satellite) 12% 16%
Print publications (physical newspapers or magazines) @

News websites or news apps (e.g., nytimes.com, Apple
News)

— Online video platforms (e.g., YouTube, Rumble, or @ @

streaming news clips)
— Social media (e.g., Facebook, Instagram, TikTok, X)

Podcasts (shows or episodes you listen to on Spotify or
Apple Podcasts)

Al tools (e.g. ChatGPT, Gemini) @

Search engines (e.g., Google, Bing) 18% @

May 9-13, 2025 survey of 1,318 U.S. likely voters il DATA FOR PROGRESS



News Engagement Diverges Among Gender, Age, and Education Levels

When it comes to political news, would you say that you...

Men, Older VOterS, and Actively seek it out Actively avoid it
college-educated voters
are more likely to

All likely
voters

50%

Partisanship

actively seek out news Democrat [ 14%
i pary
than women, younger Third party
voters, and non-college conder
educated voters Female
e

>

ge
18 to 34 ks 23%

35to 59 P 15%

©
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60+ WA

|:> YR 60% 1%
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No College LA 15%

|:> College I3 1%
75% 100%

May 9-13, 2025 survey of 1,318 U.S. likely voters dall DATA FOR PROGRESS
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Republicans Rely More on Independent Sources Online

Among voters who get
political news from
social media,
Republicans favor
independent sources,
like influencers and
online show hosts, more
than Democrats.

When getting current political news on social media and online video-sharing platforms, who do
you primarily get current political news from on these platforms?

Independent sources, like influencers and Legacy media outlets who post on social
online show hosts media and online video-sharing platforms

groeq s
voters 37%
Partisanship
" perty
Third party ks 45%

0% 25% 50% 75% 100%

42%

January 10-13, 2025 survey of 986 U.S. likely voters who get

information about current political news from social media or online [ﬂﬂ DATA FOR PROGRESS

video-sharing platforms like YouTube

Additionally, nearly half of voters overall (46%) frequently get political news from sources
that primarily focus on other topics like entertainment, comedy, or interviews.



Republicans + Swing Voters Do Not Trust Either Form of Media

Trust in news is low
for both traditional
and social media.

Trust in traditional
media is lowest
among
Republicans and
swing voters.

To what extent do you trust [traditional media sources, such as newspapers, TV, and radio / non-traditional media sources,
such as social media, podcasts, and shows on YouTube and similar platforms] to report the news fully, accurately, and fairly?

Trust a lot or somewhat Trust only a little or not at all

All likely voters

Traditional media R3VA

Non-traditional media [Rel:¥/A

Democrats

Traditional media J:PFA

Non-traditional media [ReisFA

Independents

Traditional media RE3FA

Non-traditional media [ri=FA

Republicans
Traditional media :¥P¥A 58%

Non-traditional media [Rel:¥A 66%

Swing voters (say they normally vote about equally for both major parties)

Traditional media YA 55%
Non-traditional media [Z:V4 76%
0% 25% 50% 75% 100%|

January 10-13, 2025 survey of 1,248 U.S. likely voters il DATA FOR PROGRESS




Voters Have Been Hearing the Most About Tariffs

Despite major
headlines about
Signalgate and
DOGE, tariffs broke
through in a much
larger way.

Sharp Increase in Voters Hearing About Tariffs

Open-ended question: In the past week, what's the one specific news story you heard, saw, or read about the most?

Tariffs National DOGE /cutsto General
security leak Social Security comments
and other about Trump
benefits / Elon administration
Musk
50%-
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2 surveys with 2,519 respondent interviews of U.S. registered voters,

conducted March 26-April 8, 2025. Open-ended responses were manually d]ﬂ DATA FOR PROGRESS

categorized into the bins above




Voters Are Still Hearing the Most About Tariffs

Tariffs continue to
be a top story, while
the GOP budget bill
has yet to break
through.

The Most Heard News Story From May 30-June 1 Was Tariffs

Open-ended question: In the past week, what's the one specific news story you heard, saw, or read about the most?

rarits/ Taco. I 270
Notning /rone. R <7
[All other items] [ 106

DOGE / Elon Musk leaving administration [ 102

Court rulings on Trump policies [ 67
Immigration / deportations [N 67
Blank / unintelligible [N 6
General comments about Trump administration [ 45
Pardons (Hoover, Chrisleys, etc) [ 45
GOP budget bill / Taxes / Cuts to social services [N 44
Harvard / Education funding / Student visas [ 38
Russia-Ukraine - 26
Israel-Gaza [ 25
Joe Biden (health, cancer, "autopen’, etc.) [N 24
Foreign policy (not Ukraine or Gaza) [ 23
Don't know - 20
Sean "Diddy" Combs trial [l 20
Crime [ 19
Weather [ 17
General economic concerns (inflation, stock market, etc.) - 16
Qatari jet - 15

New Orleans prison escape . 10
0 50

May 30-June 1, 2025 survey with 1,232 respondent interviews of U.S. registered voters. Open-ended responses

were manually categorized into the bins above.

Fourteen respondents specifically mention
cuts to social programs like Medicaid,
SNAP, or Social Security.

100 150 200 250 300
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Voters Most Want to Hear From Knowledgeable Experts

Which of the following most influences your decision to trust or rely on an individual or organization for information,
even if none are exactly right?

Republicans

| N N
1 They are They are They have They make the
espeCIa I Iy Wa nt to knowledgeable relatable or feel editorial information

or an expert authentic independence entertaining or

see people who ———
share their values

14% 14% 8%

All likely voters kA

Partisanship

Democrats and emocrat [Eg% 16% 12% 1%
Independent / Third party Be{5A 14% 19%
13%

SWIng VOterS Want — Republican [r1:3/3 13%
to see people who Swing voter status
are knowledgeable Swing voters KL

16% 17% 8%

25% 50 75% 100%
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January 10-13, 2025 survey of 1,248 U.S. likely voters. Swing voters are those
who report that they normally vote about equally for both major parties. [ﬂﬂ DATA FOR PROGRESS




Voters Are Interested in Hearing From Members of Congress Directly

Please indicate how interested — if at all — you might be in receiving information about current political news from the
following people:

. . |
Interested Not interested

Family members or friends [yp¥A 28%

Local community leaders or organizations REFA 37%

Members of Congress or other elected
officials

News anchors A 40%

61% 39%

Academic professionals [B}FA 49%

Colleagues or coworkers ¥4 53%
YouTube creators or online show hosts [Bet:34 62%
Podcast hosts [Be¥pA 63%

Social media influencers ri:$A 72%

Celebrities PIFA 74%

0% 25% 50% 75% 100%)

January 10-13, 2025 survey of 1,248 U.S. likely voters Iﬂﬂ DATA FOR PROGRESS




Key Takeaways

=> Kamala Harris badly lost voters who don't pay much attention to political news, and won those who
pay a lot of attention.

=> Swing voters get their news from nontraditional sources. To reach them, we need to meet them
where they are.

=> A majority of voters who get current political news from social media specifically point to YouTube and
Facebook.

=> Younger voters are more likely to get political news from sources that focus on topics like
entertainment or comedy and only occasionally include news or politics.

=> A strong majority of voters want to receive current political news from friends and family (72%) and
members of Congress (61%) — ranking above news anchors and academics.
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